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Career Profile 

Accomplished and versatile marketing, data and technology professional with expertise in digital marketing, 

marketing technology, data management, analytics, data-driven strategies and digital paid performance.  

Proven track record of designing, implementing, and improving end-to-end marketing practices and 

technology stacks for enterprise, government, start-up, and small businesses. 

Key Skills 

 Marketing Technology - comprehensive knowledge of marketing technologies, and platforms, 

complemented by extensive experience with analytics platforms, new and emerging technology, data 

management and data visualisation tools. 

 Analytics and Insights - skilled at producing meaningful insights from data and identifying optimisation 

opportunities for organisations in various industries. 

 Marketing Strategy – highly proficient in developing marketing strategies and implementing campaigns 

across all digital and traditional channels, including setup, test/learn, performance optimisation and data 

analysis/visualisation. 

 Data Management – extensive understanding of data management solutions. 

 Stakeholder Management - demonstrated ability to convey information in a clear and easily understood 

manner while partnering with stakeholders to consult, design and deliver business and marketing solutions. 

 Leadership – substantial experience in leadership roles as well as coaching at all levels. Clear understanding 

of the critical importance of creating a strong work culture to ensure colleagues thrive.  

Employment History 

Marketing, Technology, Content & Data Analysis Consulting 09/2019 – Current  

Key Responsibilities 

 Develop and analyse marketing campaigns and customer data analytics to identify trends and insights.  

 Audit, create and manage clients' marketing campaigns, data practices, SEO, tech stack and strategies. 

 Evaluate and report on clients' marketing budgets to optimise performance. 

 Implement new marketing and data technology across digital and marketing teams. 

 Provide support and recommendations to enhance effectiveness of business and marketing programs 

 Utilise 1st party data to create customer engagement/acquisition strategies. 

 Develop marketing strategies and manage implementation of advertising campaigns, data management 

and compliance. 

Marketing/Digital Product Strategy, Move37 06/2018 – 09/2019  

Key Responsibilities 

 Digital product and marketing lead for the development of a digital marketing platform utilising machine 

learning to assist in marketing campaign automation. 

 Developed and implemented strategies for customer research, beta testing programs and platform launch. 
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 Responsible for reporting and presenting progress reports to executive board and shareholders. 

Marketing & Digital Product Director, MoneyQuest 06/2017 – 06/2018  

Key Responsibilities 

 Full accountability for brand/marketing strategy and digital product rollout across 80+ franchises. 

 Developed and implemented the franchise marketing strategy to maximise brand awareness and enable 

franchisees to streamline local area marketing activities.  

 Lead the design, creation and rollout of an integrated digital CMS, lender and lead management platform. 

 Responsible for hiring and management of the marketing and digital team.  

Social Marketing Manager & Social Specialist, Australia Post 10/2015 – 06/2017  

Key Responsibilities 

 Management of the social media team responsible for the small business, government, enterprise and 

consumer segments. 

 Marketing lead for national $5M+ customer engagement program focused on lifting NPS scores and 

customer sentiment.  

 Marketing lead on large scale activations and new product offerings including a national Start-up event 

“Regional Pitchfest” and the rollout of the Small Business strategy. 

 Responsible for annual auditing of marketing technology and implementation of recommendations. 

 Developed community standards, guidelines, initiatives, and best practices to improve data compliance, 

quality of marketing initiatives and education of key stakeholders across the enterprise.  

 

Social Media/Multimedia Specialist, U.S. Embassy 04/2009 – 03/2015  

Key Responsibilities 

 Development and implementation of the Digital Strategy to inform and amplify Embassy priorities. 

 Reporting on all digital media activity to provide information to guide the mission's public diplomacy plan. 

 Implementation of the digital strategy across various social channels and Embassy owned platforms. 

 Lead the creation and implementation of a new digital information delivery platform.  

 Official photographer and video producer for VIP events including Presidential visits, G20 and Embassy events.  

PREVIOUS EMPLOYMENT AND OTHER INFORMATION 

 Media Officer, Queanbeyan Tigers 

 Manager – Film, Video & Media Unit 

 AFL Coaching – Bathurst Bushrangers AFL Juniors, NSW Country AFL Juniors, Harman Hogs Senior Men’s AFL, 

South Yarra Masters AFL, Port Melbourne Colts Masters AFL. 

Education 

2004 Bachelor of Arts (Multimedia) – Charles Sturt University 



  

Page 3 of 3 

Computer / Technical Skills – Not Exhaustive 

 Marketing Technology - Google Marketing Platform, Hubspot Marketing Hub, Quantcasst, Criteo, Mailchimp, 

Iterable, and Sitecore. 

 Data and Analytics – including Google Analytics 360, Quantcast, Appsflyer, Tealium, Segment, Snowflake, 

BigQuery and FiveTran. 

 Data visualisation – including Tableau, Google Data Studio/Looker, Knowi and Microsoft Power BI. 

 Microsoft Office Suite, Adobe Creative Cloud. 

  

 


